
In May 2007, mangos were featured in 
Martha Stewart Living as the main ingre-
dient in the monthly feature Dessert of the 
Month.  Two full pages near the front of 
the publication (pgs 47 - 48) were dedi-
cated to Frozen Mango-Cream Cakes, 
including  a series of beautiful photos and 

the recipe with 
step-by-step in-
structions.   
 
Denise Mickelson 
from the food edi-
torial team of  
Martha Stewart 
Living was our 
guest during the 
taping of Iron 
Chef America - 

Battle Mango. Kris Caputo from the Na-
tional Mango Board’s PR agency, 
Fleishman-Hillard, and William Watson, 
Executive Director of the National Mango 
Board spent SEVERAL hours with her 
during the taping, fully engaged in mango 
mania.  
 
Denise has shared with us that mangos 
now come up so often in their brainstorm-
ing sessions that she wasn’t surprised 
that the team was inspired to produce this 
beautiful feature.  
 
Total Reader Impressions: 4.6 million1  
 
Ad Equivalency: $190,0002 
 
Reader demographics:  
Gender: 88% female 
Age range: 35-54 
Marital Status: 65% married 
 
1 The estimated number of individuals who will read 
each issue of this publication.  
2 The cost of purchasing an equivalent space in this 
publication as paid advertising.  
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